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Introduction
Over the first half of 2021, FraudScan has monitored and tracked over 400,000 VAS journeys in 
24 markets around the world to find and stop visible advertising fraud. During the same period, 
FraudStop has blocked over 55 millions of fraudulent transactions in over 30 countries around 
the world. This has given us a unique insight into emerging trends in the global VAS landscape.

Empello’s mid-year review seeks to evaluate emerging trends in the VAS market in 2021 and 
identify new threats to the industry. It also provides country updates on some of the key markets 
Empello covers.

This report will tackle the following points:

     1)  An assessment of Empello’s predictions for 2020

     2)  An overview of the VAS market during the first half of 2021

     3)  Why use Empello’s solution FraudStop to effectively block fraudulent advertising?

     4)  Emerging trends in affiliate marketing across the MENA

     5)  Country updates from the hottest markets around the world
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An overview of VAS during 
the first half of 2021
The VAS/DCB industry is continuously growing and never ceases to be that competitive market 
where everyone is fighting for a top position. Merchants are constantly trying different strategies to 
attract new customers and retain their old ones; renewals are as important as new subscriptions. 
To do so, some are willing to employ different mediums to get there. Technology does not stop 
evolving and with-it fraudsters techniques. Here comes Empello, as the longest standing anti-
fraud company in the industry, to monitor VAS and advise its clients on the best practises.

We have reviewed our predictions for 2021 done during our last annual report. Here is our 
assessment of VAS compliance during the first half of 2021:

Predictions in 2020 2021 Outcome

The VAS market would 
continue to benefit from  
the Covid-19 pandemic.

The second lockdowns to take place in the first 
half of 2021 saw millions of people returning 
to stay at their homes. This has shown another 
wave of increased demand for communication 
services and online entertainment.

We expected that 5G 
would be the driving force 
for innovation in 2021.

  However, the transition to 5G has been 
slower as many countries still don’t have the 
infrastructures for 5G connections. Furthermore, 
many smartphone users did not switch to 
5G-enabled devices. This slow roll-out is not 
in favour of vendors and content providers 
who were expecting more space to create and 
innovate with 5G.

We predicted an increase 
in subscriptions to 
paid publications such 
as newspapers and 
magazines.

This trend carries on, as we expected, as 
consumers are looking for high quality, reliable 
digital content. The same goes for mobile 
operators who became very selective on what 
type of VAS content they want to make available 
to their consumers.
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During the first half of 2021, we witnessed an increase in the number of auto-subscription 
campaigns being recorded on FraudScan. As predicted in our 2020 VAS/DCB Annual Review, the 
number of auto-subscriptions recorded has continued to increase steadily in the first half of 
2021. During this period, we were able to detect nearly 800 auto-subscriptions and attempted 
auto-subscription campaigns. If this trend continues throughout the rest of the year, it will put 
millions of consumers at risk. 

Our specialised team in London has continued to monitor and manually test malware apps to 
detect and prevent auto-subscription campaigns in over 30 countries. As we have previously 
shown, OTP flows alone are not adequate in protecting consumers from auto-subscriptions. 
Our FraudStop solution has blocked over 55 million potential auto-subscriptions since the 1st 
of January 2021 until today. It has also allowed many merchants to safely return to HE + 2 clicks 
providing confidence and peace of mind to their gateways and operators. 

Q1 - January to March 2021

Auto-subscription  
campaigns accelerating  
in 2021

https://www.linkedin.com/posts/empello_read-now-empellos-2020-annual-report-activity-6760511645266546688-ZLoD/
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Q2 - April to June 2021
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FraudStop - more effective 
than just blocking
Those same malware apps are then blacklisted by our tool FraudStop which then protects millions 
of users from auto-subscriptions where FraudStop is implemented. FraudScan market monitoring 
enables merchants to find and stop visible advertising fraud, deal with the threat from invisible 
traffic fraud and enable acquisition spend to be targeted at high-quality traffic partners. By blocking 
fraudulent transactions, we ensure that only consenting users are subscribed to a service which 
can dramatically increase incidents reported. Markets have been able to reduce their complaints 
by at least 60% following a successful FraudStop implementation. As well as targeting CPA fraud, 
FraudStop can help address CPC click fraud where the merchant is the victim of fraudulent clicks. 
Now FraudStop can show which traffic sources are sending paid-for clicks that don't convert at an 
acceptable level, and block them in real time.

FraudStop is most effective when used in tandem with FraudScan. Visibility is amplified because 
we can cover both sides of the transaction: on the one hand we have visibility of the flow itself 
and how it is presented to the user (FraudScan). On the other hand we can assess and also block 
invisible fraud.

Block algorithm

Machine Learning
Feedback loop of FraudStop blocking data

                 can be used to block in real-time, or as 
a post-event informational tool to analyse traffic 
source quality and user behaviour 

Continuous learn-
ing & 
pattern analysis

Real-time threat 
assessment

User journey data. 
External checks
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Fake Royal family ads
Throughout 2021, we have continued to see an increase in the use of affiliate networks that 
use social media platforms for fraudulent advertising. Affiliate marketing plays a large part in 
the level of non-compliance across all Gulf Cooperation Council countries. We have uncovered 
multiple cases of web pages pretending to be government bodies and taking advantage of fears 
surrounding the current Coronavirus pandemic around the world. Recently, we have also seen an 
increase in the number of posts that use images and photos of Royal family members to further 
entice people to click on those misleading flows. These types of pages are mostly found in the 
UAE and Saudi Arabia.

Emerging affiliate  
marketing trends  
in the Middle East
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The most common way to prey on users is by posting fake adverts pretending that a member 
of the Royal family is giving away a charitable donation or promising the chance to win money 
and free giveaways. They target individuals who have been financially impacted by the ongoing 
COVID-19 pandemic. These scams will often be worded as follows: “A gift offered by the leader of 
the state to all citizens. 320 million Dirham to 32 thousand people. You may be the winner, sign 
up now.” Many pages use images of the Emirati (Al Maktoum), Saudi (Al Saud) and Bahraini (Al 
Khalifa) royal families.

Royal Family Facebook pages
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When users enter their phone number they get subscribed to a Value Added Service (VAS). They 
are being deceived as they will not receive any gift for free, creating confusion and frustrations 
to users who subscribe and end up paying for a service they were misled into buying. This 
type of advertising needs to be monitored carefully in order to effectively manage the risks to 
consumers.

Earlier this year, all VAS was stopped in the United Arab Emirates for two months after an employee 
at the national regulator discovered a fake advertisement using an image of Sheikh from the 
Al-Maktoum family. This incident hugely impacted the VAS industry, and unfortunately, it is not 
an isolated case. This type of fraudulent advertising is becoming more commonly used across 
social media platforms within the MENA region. Merchants who were to be found advertising via 
affiliates using images of the royal family in the UAE have been banned from all VAS advertising 
by regulators. If affiliate marketing is not tightly managed and controlled, it is likely to happen 
in other countries within the region.
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Fake MNO Facebook pages

Since 2017, with the continued rise of social media marketing, we have noticed many virtual 
social groups and pages in the Middle East using misleading and fake advertising. These pages 
use the brands of local mobile operators and they typically promise free credit or free internet to 
those who complete a short questionnaire. At the end of the survey, users are asked to provide 
their phone number to the VAS - effectively misleading users to subscribe to the content but 
never receiving their gifts.

Such issues have a damaging effect on the mobile operator’s brand and reputation as these social 
media posts go viral and many people do fall victim to fraudsters. The mobile operators need to 
address such problems. At Empello, we are proud to have a strong team of Compliance Analysts 
who became experts in finding such issues which are then reported back to our FraudScan users 
to fix. 

Over the years, what was meant to be a short-lived trend became a permanent reality that is 
also spreading beyond the Middle East. Every month, we discover hundreds of fake pages on 
Facebook but the most affected country is Saudi Arabia where we found almost 400 Facebook 
pages passing for stc, Mobily or Zain. The peak of these discoveries was January 2021 as many 
fake pages use the new year as an opportunity to entice users. The fraudsters use sentences 
such as: “On the occasion of the New Year 2021, our mobile operator is offering you free 10 GB 
and free 100 minutes of calls. Click on the link to claim your free gift”.

Fake mobile operator ads
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1 & 2: https://threatpost.com/joker-trojans-android/159595/

Two other noticeable peaks can be seen in April and May, at the start and end of Ramadan with 
the Eid holiday in Muslim-majority countries. What we also notice is that those fraudulent pages 
sometimes post normal content as well to make sure the pages go viral and attract thousands 
of people. When the number of followers grows, then they start to post misleading content to 
make their followers subscribe to VAS. Another way for fraudsters to gain visibility is to sponsor 
their fake content. It is a true failure from Facebook to allow such fake content to be sponsored 
to reach people who never interacted or wished to even see such content in their feed.

Although these problems have been in the Arabic-speaking countries for a while, what we 
currently see is their emergence in other markets. For the first time in years, we have seen fake 
Facebook pages passing for mobile operators in other regions such as Western Europe, Africa 
and South America. Their impact is minor but nonetheless should be kept under the radar as 
during the first 6 months of 2021, we have found over 47 fake Facebook pages passing for mobile 
operators in the rest of the world (excluding MENA region).

Fake MNO Facebook pages
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Country Updates
Côte d’Ivoire: Your first step into West 
Africa
Côte d’Ivoire is known as the flagship country in the 
West African region for many merchants. To launch 
anywhere in West Africa, you need to get started in 
Côte d’Ivoire. It is by far one of the most mature and 
dynamic markets in the region with promising returns 
on investments in the world of VAS.

Let’s dive in. The country is home to 27 million 
inhabitants (as of 2020) with a median age of 19 
years old. The Côte d’Ivoire population is set to reach 
34 million inhabitants by 2030, this potential growth 
coupled with a relatively young and increasingly 
educated population makes this market promising for the VAS industry. There are 3 main mobile 
operators in the country, Orange with 15 million users, MTN with over 13 million users and MOOV 
with 10 million users. Out of the three networks, the most dynamic one in terms of VAS is by far 
Orange CI. We find a good diversity in both types of services and merchants. 

On the compliance front, the use of affiliate marketing is forbidden by the operator. Following a 
growing use of misleading marketing and advertising on adult websites, Orange CI took measures 
to suspend a number of merchants recently. The operator is keeping most merchants with header 
enrichment and 2 clicks, however, an excellent level of compliance is expected to sustain the 
privilege of the click flow.

Besides a minority of merchants causing non-compliance, we are still seeing over 95% compliance 
rate in 2020 in Côte d’Ivoire. One of the main causes of fraud in the past year around the world 
are auto-subscription campaigns. However, in Côte d’Ivoire, such issues have remained stable as 
we found 11 auto-subscription campaigns throughout all of last year. Most of our findings are on 
the web and in-app with over 90% of services using Google advertising even though it is a fairly 
low ARPU market. 

A look into Saudi Arabia
Saudi Arabia (KSA) has been found to top the barrel in levels of non-compliance in 2021. Affiliate 
marketing is allowed in KSA but it plays a big part in the level of non-compliance. We have 
uncovered multiple cases of web pages pretending to be government bodies and over the course 
of the pandemic sites have been found on push notifications promising free meals and taking 
advantage of the increased need for relief. 

Secondly, another major cause in the levels of non-compliance is the high number of auto-
subscriptions. Since the start of 2021, 190 campaigns of auto-subscriptions have been detected 
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in KSA using our test phones. Some merchants were 
found doing only auto-subscriptions and have not been 
found doing any visible digital marketing. In fact, only 
4 merchants account for 61% of all auto-subscriptions 
detected since the 1st of January indicating that only a 
small minority is using such type of traffic.

Since the relaunch of our FraudScan monitoring in 
KSA, we have seen a 22% increase in the levels of 
compliance. We currently have a total of 76 merchants 
live in KSA, a significant increase compared to the 
32 merchants discovered at the program's launch in 
June 2020. Compliant traffic has been recorded at 65% 
in January 2021, comprising 8 merchants while the 
remaining 34 show high levels of non-compliance. In 
terms of payment flows, MSISDN+OTP is the main payment flow present across all operators, yet 
recent discoveries showcase the emergence of header enriched OTP flows across all operators. 
This is promising news as the market seems to open up opportunities for compliant merchants, 
however, the high levels of non-compliant marketing and a small minority of merchants doing 
auto-subscriptions will certainly slow this trend.

Focus on Bahrain 

The mobile sector in Bahrain is led by Batelco, a state-
controlled ISP, followed by Zain Bahrain and stc Bahrain. 
According to Empello’s FraudScan data, Bahrain has 
maintained an overall compliance rate of 90% since 
the beginning of the year. The most common services 
found are game, mixed content and non-adult videos. 
The majority of flows in Bahrain are either MSISDN 
entry + OTP or HE + OTP; content providers can get a 
HE + 2 click flow on Zain Bahrain with SLA Digital if they 
implement FraudStop. The price point ranges from 0.1 
to 0.2 BHD per day and 0.5 to 0.7 BHD per week across 
all operators; it must be stated whether VAT is included 
or not. 

One of the most frequent problems seen in the market is ambiguous button labelling, when 
the CTA is labelled with words such as “Continue” rather than “Subscribe”. The main advertising 
issues seen are misleading flows, brand passing-off and adult flows. These are largely found on 
social media pages, either promising users the chance to win thousands of pounds on one of 
the most popular TV competition shows in the region, Helm, or to enter adult dating sites. It is 
reported that Facebook can reach a potential advertising audience of 820,000 people in Bahrain, 
while the likes of Instagram and Twitter both reach over 700,000 people.
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FraudScan has also detected a large number of auto-subscription campaigns, where malware 
apps subscribe mobile users to paid services without their consent. Malware campaigns have 
been moving around GCC countries - In Q4 2020 it was UAE, Q1 2021 it was Qatar, and now Bahrain 
is being targeted. Auto-subscription campaigns currently make up 9% of all Red Cards in the 
country. If such issues continue, the whole market will surely be destroyed. 

Re-start of VAS in Myanmar
Myanmar’s population in 2021 is 54 million with an 
estimated 69.43 million mobile connections (about 
127% mobile penetration). As of January 2021, there are 
29 million social media users and Facebook is the most 
popular platform among the locals. Until 2013, the 
state owned MPT network was the only MNO operating 
in the market. Since then, Telenor, Ooredoo and Mytel 
entered the market, making it more competitive and 
affordable to locals. As a result, Myanmar became the 
fourth fast growing mobile market in the world.

The VAS market is also thriving on MPT, Telenor 
and Ooredoo networks. Content providers from 
internationally acclaimed merchants to local start-ups are plying their trades in this booming 
market. HE 2 click flow is deployed on payment pages by all three MNOs. Google marketing 
campaigns dominate the market while affiliate marketing and social media campaigns also 
present in sizable numbers. 

Empello has been monitoring the Myanmar market since early 2018, allowing us to collect in-
depth knowledge and extensive data on the market. There were disruptions earlier this year due 
to the recent political turmoil, however, we are back to monitoring the market and cautiously 
optimistic about the future of the VAS in Myanmar.

All you need to know about Belgium
The main 3 and licenced operators in Belgium are 
Proximus (40%), Orange (25.7%) and Telenet (Base) 
(27.2%). Belgium's population is 11.5 million with over 
94% of adults with a mobile phone. There has been a 
rise of virtual network operators (MVNO), Lycamobile 
being the fastest growing MVNO in Belgium. According 
to Statista, smartphone user penetration is 82.55% in 
2021 and will rise to 88.46% in 2025. The prediction of 
the VAS market to grow by 342.50 billion during 2020-
2024 seems very promising. A survey has shown Flemish 
are spending more time on their smartphones, in fact 
25% more than they used to.
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The Belgian market is a continually active, competitive, and compliant market. The compliance 
rate is almost 100% for this year (this figure is based on VAS discoveries discovered by Empello 
since 01/01/2021 until today). The most recurring compliance issue is content locking, this is 
when the user is promised an item or virtual coin by example and is tricked into a VAS service. 
This type of advertising fraud is taken profoundly seriously in the Belgian market. The most 
common services Empello has seen are video services which make up 62% of all discoveries 
since the start of 2021.

An insight into Oman 
Oman’s population in 2021 is 4.975 million with 6.28 
million mobile subscribers across both operators 
Ooreedo and Omantel. The number of mobile 
connections in Oman decreased by 280 thousand 
(-4.3%) between January 2019 and January 2020. It is 
currently estimated to be an equivalent of 129% of 
the total population. There were 4.66 million internet 
users as at January 2020 with an internet penetration 
standing at 92%, the number of the internet users 
increased by 727 thousand (+18%) between 2019 and 
2020. There were 2.8 million social media users in 
Oman in January 2020 with a social media penetration 
rate standing at 56%. 

TIMWE is the master aggregator in Oman across both operators. In Ooreedo, the subscription 
price is 0.315 OMR per day and 1.25 or 1.313 OMR per week and 3.19 monthly while on Omantel it 
stands between 0.210 OMR to 0.3 OMR per day and 1.2 OMR per week. Every landing page must 
have a disclaimer “subject to 5% VAT” next to the price and landing pages could be in Arabic and/
or English. The current subscription flow on Ooreedo and Omantel is MSISDN + OTP. However, 
some merchants are allowed header enrichment + OTP flow. The main compliance issues found 
in Oman are content locking, misleading flows and fake ads and adult flows.

Quick facts about Chile
The economic boom experienced by Chile in the last 3 
decades is remarkable. This austral country with a total 
population of 18 million inhabitants and the highest 
GDP per capita in South America, has become a thriving 
economy not only in the region but worldwide. Chile is 
regionally first on the Human Development index, it’s 
considered the 7th freest economy in the world and it’s 
also first for ease of doing business in Latam.

It is estimated that 82% of Chileans use their mobile 
phones for internet navigation (the world average 
being 50%)  and 76% use social media apps, way above 
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countries like Germany where only 40% of people use them. Mobile internet penetration is 
around 100% of the population. In 2020, there were 14,9 million accesses to prepayments and 10,12 
million to post payments. The mobile sector is led by 4 main operators, Entel (31,9%), Movistar 
(24,8%), Claro (20,8%) and Wom (20,8%). 

Looking at the characteristics of the VAS market, we can highlight the following: each MNO allows 
different types of flows. Entel and Movistar allow both header enrichment + 2 clicks and MSISDN 
entry + OTP, Claro does the same with some exceptions for  header enrichment + PIN entry and 
MSISDN entry + PIN entry, while for WOM it’s header enrichment + OTP. The compliance level in 
Chile is very high when compared to other markets, being most of the months 99% compliant. The 
most prominent types of issues seen lately were content locking, misleading flows, misleading 
banners and payment page requirements. The main types of services being promoted are mixed 
content, games and glamour/adult. 

A glimpse into Qatar
It comes as no surprise that Qatar quickly became one 
of the world’s richest countries. With its ever-growing 
oil reserves and wells, it is natural that this country’s 
economy skyrocketed before our own eyes, setting a 
record for the fastest growing economy. 

The mobile sector is led by Ooredoo and Vodafone. 
Qatar is home to worldwide operations of Ooredoo 
Group covering 120 million users in more than 10 
countries. Locally, Ooredoo Qatar accounts for over 
3.3 million customers for all its services. Vodafone 
Qatar accounts for 1.8 million customers. Vodafone’s 
mobile ARPU has slightly increased at QAR87 in Q4 
2020 compared to QAR86 a year before. In addition, 
Qatar’s smartphone penetration has reached 75 percent by the end of 2020. FraudScan takes a 
deeper look into what the Ooredoo and Vodafone markets look like, both remarkably similar yet 
different in numerous aspects.

All flows must be MSISDN entry + OTP, some merchants do have an exception to use HE + OTP 
but no services must be on HE + click. Therefore, any service found using HE + clicks is deemed 
non-compliant according to the mobile operators. Many merchants take the risk and turn their 
HE + OTP flows into two or one click flows. This makes it one of the most prominent compliance 
issues in Qatar as seen by Empello. Other issues seen in Qatar relate to fraudulent advertising 
and auto-subscriptions. Although the latter issue has decreased. On the marketing side, some 
merchants are only found using fake ads or adult flows found on social media groups and pages. 
These ads make the users believe they are joining adult dating sites or sites containing Rated R 
content. Our compliance rate for Qatar is 86% - this shows that 14% of traffic seen by Empello is 
the cause for the majority of issues.
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Appendix: VAS price points 
and billing frequencies 
around the world

BAHRAIN Zain stc Batelco
Price Point + Frequency 0.1 - 0.5 BD per day 0.1 - 0.5 BD per day 0.1 - 0.5 BD per day

Landing page in Arabic or English

CHILE Entel Claro Movistar Wom
Price Point + 
Frequency

990 CLP per week 
3990 CLP per month

990 CLP per 
week 
3990 CLP per 
month

890 - 990 CLP 
per week

990 CLP per week

Landing page in Spanish

EGYPT Orange Vodafone Etisalat
Price Point + Frequency 2 - 3 EGP per day 

21 EGP per week
2 - 4 EGP per day 
28 EGP per week

2.5 EGP per day

Landing page in Arabic or English

IRAQ Zain Korek Asiacell
Price Point + Frequency 170 ID - 650 ID per day 170 ID- 650 ID per day 0.5 TND per day and 

1.2 TND per week

Additional info Majority of services have free trials

Landing page in Arabic, Kurdish and/or English
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IRELAND Three Vodafone EIR
Price Point +  
Frequency

7.50 € per week 7.50 € per week 7.50 € per week

Landing page in English 

IVORY COAST Orange MTN
Price Point + Frequency 90 - 300 Fcfa per day 90 - 300 Fcfa per day

Landing page in French

KUWAIT Zain stc Ooredoo
Price Point +  
Frequency

0.2 KWD per day  
3 KWD per month

150 Fils per day 
0.7 KWD per week

0.15 KWD per day 
800 Fils per week 
3.5 KWD per month

Landing page in Arabic or English

MEXICO AT&T Telcel
Price Point + Frequency 5.80 MXP per day 

40.60 MXP per month
30 - 49 MXP per week

Landing page in Spanish

MOROCCO Inwi Orange Maroc Telecom
Price Point +  
Frequency

 2 - 5 or 6 DH per day 6 DH per week 2 - 3 or 5 DH per day 
and 10 DH per week

Landing page in Arabic and/or French
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MYANMAR  Ooredoo Telenor MPT
Price Point + Frequency 80-99 Kyat per day 

300-500 Kyat per week
300-700 Kyat per week 99-200 Kyat per day

Landing page in Burmese and English

OMAN Oooredoo Omantel
Price Point +Frequency 0.315 OMR per day  

1.25 or 1.313 OMR per week  
3.19 OMR per month

0.210 - 0.25 - 0.3 OMR per day 
1.2 OMR per week

Additional info The following ‘subject to 5% VAT’ must be written on the Landing 
Page next to the price

Landing page in Arabic and/or English

PERU Entel Claro
Price Point + Frequency 1.49 - 1.99 Sol/ per day  

9.9 Sol/ per month
3.7 Sol/ per week

Landing page in Spanish

QATAR Vodafone Ooredoo
Price Point + Frequency 2 QAR per day  

30 QAR per month
2 QAR per day 
10 QAR per week

Landing page in Arabic or English

SAUDI ARABIA stc Mobily Zain
Price Point + Frequency 0.65 - 12.5 Riyal per 

day or  
25-40 Riyal per month

0.65 - 12.5 Riyal per 
day or  
25-40 Riyal per month

0.65 - 12.5 Riyal per 
day or  
25-40 Riyal per month

Landing page in Arabic and/or English



21|Mid-Year Review: VAS/DCB in 2021: rising fraud causing challenges for the sector

SENEGAL Orange Expreso
Price Point + Frequency 90 - 300 Fcfa per day 90 - 100 Fcfa per day

Landing page in French

SOUTH AFRICA  Vodacom MTN Cell C
Price Point + Frequency R3-15 per day R3-20 per day R3-15 per day

Landing page in English

SPAIN Movistar Orange Yoigo Vodafone
Price Point +  
Frequency

1.99 - 5€ per week  
12€ per month

3.99€  per week 3.99€ per week  
12€ per month

2.49 - 4.5€  per week 
12€ per month

Landing page in Spanish

TUNISIA Ooredoo Orange Tunisie Telecom
Price Point + 
Frequency

0.5 - 0.75 or 2 TND per 
day
1.5 - 3.5 per week

.150 - 0.3 or 0.5 TND 
per day

0.5 TND per day and 
1.2 TND per week

Landing page in French or Arabic and French

TURKEY Turkcell Vodafone Turk Telekom
Price Point + Frequency 68 TL per month 66 TL - 68 TL per 

month 
40 TL - 48 TL or 
68 TL per month

Landing page in Turkish
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UK Vodafone Three O2 & EE
Price Point +  
Frequency

£3 - £4.50 per week 
0.35p - £1.50 per min

£3 - £4.50 per week £3 - £4.50 per week

Landing page in English 

UAE Etisalat Du
Price Point + Frequency 1 – 3 AED per day 1 – 3 AED per day

Landing page in Arabic or English
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